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Week 5 Discussion Question 1
There are many ways through which social media companies collect and implement customer data to market products and services. One of them is that, most social media companies ask their customers for their data. It is important to note that, most companies at some point ask their customers directly for data. For instance, when subscribing or registering to a given service, on a website one is expected to fill out a form. The company will use the form to ask directly for the customer’s name and an email address. However, there are times when customers’ demographic and even firmographic data is collected (Goddard, 2020). Another way through which customer data is collected by social media firms is through “websites, cookies and web beacons”. This is also considered as indirect tracking of clients. 
It is important to note that, social media firms use their websites which are currently outfitted with cookies and web beacons to acquire customer data. The aforementioned technologies allow social media firms to trail customers’ search histories even when the customers have exited the firm’s site. In general, according to Emerging Media, (2017), social media firms can gather their clients information based on the things their customers accept, post, like, or search about on their devices. One of the major ethical issues when it comes to collection and use of customer information is oversharing of customer information for marketing or the limitations surrounding what data is viewed to private. 
Organizations that gather data from the users ought to be informed about the ethical and legal effects involved in using personal/private data. For example, Facebook has been accused for unethical behavior whereby, the “FTC's Bureau of Consumer Protection” discovered that customer information was unlawfully collected from an “online personality quiz” and later vended to a data analytics firm known as “Cambridge Analytica” (BBC News, 2019). On the other hand, Bombas Company majorly known for producing and selling socks has behaved ethically in the sense that, since the company collects its customers information and use it for marketing, the company gives one pair of socks free for every pair of socks that its customers buy (Dyess, 2019). 
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